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Exploring Domotex Middle East 2024: 
A Conversation with Ms. Sonia Wedel Castellano 

How do you evaluate Domotex 
Middle East 2024 in Dubai as the 
organizer?

We are immensely proud of establishing 
this exhibition in a record four months, 
despite challenging conditions and fierce 
competition. 
Domotex Middle East in Dubai has attract-
ed exhibitors from 16 nationalities, with sig-
nificant representation from Iran. 
Feedback has been overwhelmingly pos-
itive, with participants expressing higher 
satisfaction compared to previous editions. 
This success reflects our dedication to the 
Middle East market.

What are the differences between Domo-
tex Hannover and Domotex Middle East, 
and can they be compared?

Domotex Middle East and Domotex Han-
nover serve distinct purposes. While Han-
nover is an international platform attract-
ing visitors globally, Middle East focuses 
specifically on this region. 
Hannover caters more to Western Euro-
pean and US clients, while Middle East 
targets the local market. Each platform 
has its strategic focus, complementing 
the industry’s diverse needs.

What are your plans for developing this 
exhibition in the coming year?

Our plan is to evolve Domotex Middle 
East by expanding product categories, 
particularly in the handmade sector, and 
emphasizing prayer and specialized car-
pets. We aim to grow the exhibition an-
nually, leveraging our experience and 
customer feedback. Additionally, we plan 

to host Domotex carpets and rugs annu-
ally, alternating with flooring editions to 
address market demands effectively.

Why is Dubai an ideal location for a car-
pet and flooring exhibition?

Dubai was chosen due to its international 
appeal, logistical convenience, and eco-
nomic stability. 
It serves as a neutral platform with no visa 
issues, making it accessible for global par-
ticipants. 

Dubai’s robust economic growth and 
ongoing construction projects make it a 
prime market for carpets and flooring. Its 
status as a regional hub attracts retailers 
and interior designers from the Middle 
East and Asia, making it an essential des-
tination for industry players.
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Delve into the world of textile 
and flooring solutions with Mr. 
Aly Nagy, Managing Director of 

ATAG Company. 

With over 25 years of industry experience, 
ATAG serves as a prominent agent for 
European textile suppliers, specializing 
in carpet and flooring equipment. Join 
us as we explore ATAG’s comprehensive 
services, its pivotal role in the MENA re-
gion’s floorcovering business, and its in-
sights into the future of digital printing 
technology in the MEA region.

Could you provide an overview of your 
company and its services in the textile 
and flooring sectors?

Thank you for the opportunity to discuss 
our operations. I am Aly Nagy, the Manag-
ing Director of ATAG Company. 

We serve as agents for European textile 
suppliers, specializing in carpet and floor-
ing equipment. Our main partners in-
clude industry leaders such as Oerlikon, 
Barmag, and Neumag, supporting carpet 
yarn manufacturers. Additionally, we han-
dle heat set yarn equipment like Power 
Heat Set, as well as Zimmer digital print-
ing technologies for carpet and blanket 
printing.

ATAG also supplies essential accessories 
for tufting carpets, including products 
from TMS, Temco, and Epperlein. With 
over 25 years of experience in the carpet 
industry, our presence spans Egypt, Saudi 
Arabia, the UAE, and more recently, North 
Africa and Libya.

Our business model focuses on equip-
ment sales and comprehensive custom-
er support. We boast an in-house service 
team dedicated to machine installation, 
troubleshooting, and online support for 
our clients across all operations.

Why is Dubai emerging as a central hub 
for the floorcovering business in the 
MENA region?

Having attended the Domotex in Hanover 
for over 15 years consistently, we’ve wit-

nessed Dubai’s rise as a pivotal destina-
tion, particularly advantageous for carpet 
customers facing hurdles in travelling to 
Europe, such as visa issues. Dubai caters 
to the Middle East, Iran, and GCC nations, 
offering excellent facilities and seamless 
customer connections. This resurgence 
mirrors an initiative from 15 years ago, 
now reinvigorated.

We advocate for this trend to continue, 
suggesting either an annual event or one 
concurrent with Domotex in Hanover, 
providing stability and recognition for all 
customers.

Notably, Egypt, UAE, and Saudi Arabia 
are pivotal hubs, especially for carpet-
ing.

Egypt, in particular, has seen significant 
traction, drawing textile manufacturers 
from Europe and Turkey due to its favor-
able operational expenses, including low 
energy costs and labor expenses.

Additionally, logistical advantages, de-
spite recent challenges like Red Sea dis-
ruptions, position Dubai as a significant 
hub in the Middle East. Conversations 
with our clientele, including Standard Car-
pet, ADNC, Emirates Filament Exceeds, Al 
Abdul Latif, Suraya, and Hayat Carpet in 
Saudi Arabia, indicate a promising mar-
ket trajectory over the next five years. 

Dubai’s strategic location, coupled with 
growing regional demand, foretells a 
flourishing future for the floorcovering in-

dustry in the Middle East.
How do you assess the future of digital 
printing in the MEA Region?

Currently, there’s a significant trend to-
wards digital printing, emphasizing sus-
tainability and environmental preser-
vation compared to traditional dyeing 
methods. 

The advancement in digital printing tech-
nology allows for nearly indistinguishable 
results from conventional methods. This 
shift towards sustainability and recycling 
signifies the future trajectory of the in-
dustry.

Digital printing, a relatively new technol-
ogy introduced over the past decade, has 
revolutionized carpet manufacturing. 
Previously, processes like chromojet 
printing required specialized setups, 
whereas digital printers now offer the 
convenience of home printing. This tran-
sition highlights the future’s emphasis 
on flexibility and eco-conscious practices, 
enabling businesses to operate more ef-
ficiently without compromising environ-
mental integrity.

Looking ahead, digital printing is poised 
to become increasingly prevalent across 
various textile products, including car-
pets, towels, and blankets. 
This evolution underscores the industry’s 
commitment to sustainable practices 
and marks a significant step towards a 
more environmentally friendly future.

Interview with Mr. Aly Nagy, Managing Director of ATAG Company

ATAG Company: Pioneering Textile Solutions
 in the MENA Region 
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Could you provide a brief over-
view of Zimmer Austria and its 
products in the flooring sector?

At Zimmer, we are recognized leaders 
in the carpet industry, renowned for our 
state-of-the-art Chromojet and Colaris 
printing systems. We are committed to 
innovation, continually introducing new 
machinery and technologies to meet the 
evolving needs of the market. 

Our latest offering, the Colaris printing 
system, has been developed over several 
years, offering printing solutions ranging 
from 2 meters to 5 meters in width.

Our comprehensive product line includes 
full production lines equipped with fixa-
tion, washing, and drying systems. Addi-
tionally, we offer standalone printers for 
customers looking to upgrade existing 
lines.
Our printing solutions cater to a wide 
range of carpet types, including tufting, 
woven, needle punch, soft, and rachel 
carpets. Moreover, we provide various 
back coating options to suit the specific 
requirements of our customers.

Recognizing the rich tradition of carpet 
making in the Middle East, we have al-
ways considered this region to be a signif-
icant market for us. Despite recent chal-
lenges, particularly in printing, we remain 
optimistic about the region’s growth po-
tential. 

Our investment in new technologies, 

Today, we have the pleasure of speaking with Mr. Thomas Kloebl, the Sales Director for Carpet at 
Zimmer Austria, a renowned leader in innovative textile machinery solutions. With over 150 years 
of experience, Zimmer Austria has been at the forefront of digital printing technologies for the 
flooring industry, continually pushing the boundaries of what’s possible.

such as printing on woven carpets, has 
garnered considerable interest, particu-
larly in the luxury segment. Over the past 
few years, we have successfully executed 
several projects and gained numerous 
customers, reaffirming our commitment 
to the Middle Eastern market.

How can digital printing enhance prod-
uct quality for producers?
Digital printing offers substantial advan-
tages to carpet manufacturers, particu-
larly in terms of efficiency and speed in 
bringing designs to market. This tech-
nology presents a clear advantage, es-
pecially within the e-commerce sector, 
by enabling swift production and deliv-
ery. With digital printing, manufacturers 
benefit from an extensive range of color 
options and sizing flexibility, facilitating 
rapid transition from design conception 
to market availability. Moreover, custom-

ization options are virtually limitless, al-
lowing for tailored designs and carpets to 
meet diverse market demands.

Zimmer Austria: Discovering Advancing Carpet 
Printing Opportunities in the MENA Region

The versatility of digital printing 
extends across various sectors, in-
cluding contract and hospitality 
carpets, ensuring adaptability to 
different market needs and design 
preferences. Additionally, com-
pared to traditional weaving meth-
ods, digital printing offers signif-
icant cost savings by minimizing 
yarn wastage and eliminating the 
need for extensive stockkeeping. 
The ability to print on demand fur-
ther enhances efficiency, enabling 
prompt delivery to customers with-
out the necessity of maintaining 

large inventories.
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Addressing sustainability con-
cerns, digital printing has made 
notable strides. While some wash-
ing of carpets is required in the 
printing process, advancements 
in technology have significantly 
reduced water and energy con-
sumption compared to traditional 
systems. 
As environmental issues contin-
ue to be a global concern, dig-
ital printing represents a more 
eco-friendly approach to carpet 
production, aligning with efforts 
to minimize resource usage and 
environmental impact.

How do you foresee the evolution 
of digital printing technologies?
Looking ahead, digital printing is 
poised to become even more envi-
ronmentally sustainable, requiring 
fewer resources such as water and 
energy. Already, significant strides 
have been made in reducing water 
usage, with some cases requiring 
only three liters per square meter 
compared to the previous stan-
dard of 12 liters per square meter. 
This trend towards greater efficien-
cy and conservation will likely con-
tinue as technology advances.

At Zimmer, we take pride in our 
long history of innovation. With 
over 150 years of experience, we 
have been at the forefront of digital 
printing since its inception in the 
early 1980s. Over the years, we have 
continually refined and developed 
our digital printing technologies, 
making us the most experienced 
partner in this field.

As we look to the future, we re-
main committed to driving inno-
vation and sustainability in digital 
printing. We invite you to explore 
our cutting-edge solutions and en-
gage with us to learn more about 
how digital printing can benefit 
your business. Please feel free to 
reach out to us at any time, and 
we will be delighted to share our 
expertise and assist you with your 
digital printing needs.

i4F today announced that it has joined 
forces with the Akgün Group-Duratiles 

to bring a “clickable” floating floor instal-
lation system to the world of ceramics. 

The company also announced Akgün as the 
world’s first licensee of its i4F Ceramic Click 
technology. 
i4F’s patented system combines the easy 
installation of a floating, modular floor with 
the beauty and durability of ceramic tiles.

Akgün is launching its new i4F Ceramic 
Click-enabled modular floor tile (branded 
DuraClick), on its booth (1045) at Coverings 
2024, taking place April 22—25 in Atlanta.

i4F Ceramic Click is a combination whereby 
a ceramic tile is attached to a board featur-
ing an i4F drop-lock system and by which 
tiles are joined together by super thin grouts 
(1 mm). i4F’s drop-lock technology enables 
ceramic tiles to click into place quickly and 
easily, meaning professionals as well as DI-
Yers can benefit, according to the company. 
The system is also ideal for non-residential 
projects as there is minimal waiting time.

The industrial partnership leveraged i4F’s in-
stallation technology expertise with Akgün’s 
vast experience in ceramic tile production. 
i4F’s Ceramic Click was tried and tested on 
Akgün’s Duratiles using critical criteria: pro-
duction, locking strength, water resistance 
and aesthetics. This combination of factors 

has contributed to the delivery of faster and 
easier to install, remove and replace floating 
ceramic flooring.

Murat Sencok, Akgün Group-Duratiles 
general coordinator

Murat Sencok, Akgün Group-Duratiles’ gen-
eral coordinator, says, “Our collaboration 
with i4F provides us with the perfect launch 
pad for our new DuraClick tiles. For years, 
the market has been asking for the beauty 
of real ceramics with the flexibility of floating 
floors. 

Porcelain floors remain in high demand with 
their water – as well as scratch and stress – 
resistance. 
The trend for hygienic aesthetics is met with 
very thin grouts enabling easy cleaning and 
maintenance.”

i4F’s CEO, John Rietveldt, adds, “i4F is extend-
ing its floating floor installation expertise to 
real ceramics, and now thanks to Akgün’s 
professionalism and support, real ceramics 
can be installed like any other floating mod-
ular floor. This makes it easier for ceramics to 
compete with alternative floating floors. 
With our new Ceramic Click system, con-
sumers can save on installation costs by do-
ing it themselves. 
Of course, with less materials and just a few 
tools required, professionals also benefit by 
being able to install more floors per day!”

i4F & Akgün Launch Clickable 
Ceramic Tiles



8

Digital  Issue
M E N A  C A R P ET  N E W S

Middle East & Africa Carpet and Flooring News »»»

Beylini: Exploring Innovation and Sustainability 

in Automotive Carpets

Welcome to an insightful in-
terview with Ubeyb Nazli-
gul, representing Beylini 

Co., a prominent player in the automo-
tive carpet industry. 
With nearly four decades of experience 
and a team of seasoned professionals, 
Beylini stands out as a leader in produc-
ing high-quality automotive carpets.

In this interview, we delve into Beylini’s 
unique approach to manufacturing, their 
commitment to innovation and sustain-
ability, and their vision for the future of 
automotive carpets. Ubeyb Nazligul pro-
vides valuable insights into the compa-
ny’s strategies for meeting customer de-
mands, ensuring product durability and 
safety, and navigating the rapidly evolv-
ing automotive market landscape in Tur-
key and beyond. Join us as we explore 
the fascinating world of automotive car-
pets with Beylini Co.

1. Can you provide an overview of Bey-
lini and its specialization in producing 
automotive carpets? What sets Baylini 
apart from other manufacturers in the 
industry?

Beylini is one of the leading companies 
in the automotive carpet industry with 
its approximately 40 years of experience 
and expert staff. 
We always have an innovative approach 
in the sector, distinguishing ourselves 
from our competitors with our pattern 
and color options.

2. Automotive carpets play a vital role 
in providing both aesthetic appeal and 
functionality. Could you elaborate on 
the unique features and materials used 
in Baylini’s durable needle punch car-
pets that differentiate them from con-
ventional options?

People who use automotive carpets pre-
fer the carpets to be attractive, stylish 

and beautiful in the interior design of 
their cars, as well as to have a structure 
that can be easily cleaned and does not 
show dirt and stains. 
He who does not show the stains that 
keep his identity dirty from using approx-
imately 50 color options and more than a 
hundred designs, we offer our customers 
a serious portfolio.

3. In the automotive sector, durability 
and resilience are key considerations. 
How does Beylini ensure that its car-
pets withstand daily dirt, stains, and 
wear and tear, while still maintaining a 
soft and comfortable feel for vehicle oc-
cupants?

In order to provide durability and flexibil-
ity in the automotive carpet industry and 
to offer a soft and comfortable feeling to 
customers, we create composite mate-
rials in multiple fiber varieties, ensuring 
that they are resistant to dirt, stains, wear 
and tear, and that our customers can 
travel comfortably in their vehicles. 
We support these with the various chem-
icals we use, and while carrying out these 
studies, we ensure that our environmen-
tal sensitivity is at the maximum level.

4. Sustainability is becoming increas-
ingly important in manufacturing pro-

cesses. How does Beylini incorporate 
sustainable practices into its produc-
tion of automotive carpets, and what 
efforts are made to minimize environ-
mental impact throughout the manu-
facturing process?

As you know, sustainability and environ-
mental protection have become the 3 
most valuable factors for our customers, 
next to price and quality performance. 
The fibers we use are 90% recycled. 
After producing our fibers and carpets, 
we produce them in a recyclable struc-
ture. 
We have minimized the water impact 
with the machines we use, the R&D stud-
ies we carry out, and the chemicals we 
use.

5. Quality assurance is crucial in auto-
motive components. Could you share 
insights into Beylini ‘s quality control 
measures and certifications to ensure 
that its carpet floor mats meet the 
highest standards of safety and perfor-
mance?

We continue to improve and increase our 
non-slip sole quality every year with our 
different sole types for safe driving on au-
tomotive carpets. 
In terms of quality control measures, our 
rate of returns and quality problems in 
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our sales in the last 5 years has been be-
low one per thousand.

6. Collaboration often leads to innova-
tion. Are there any notable partnerships 
or collaborations that Baylini has en-
gaged in to enhance its product offer-
ings or expand its market reach in the 
automotive sector?

Of course, in commercial life, partnerships 
and innovations always add strength to 
the strength of companies. 
It has been regularly participating in do-
mateks carpet fairs in the automotive car-
pet sector in the last 10 years.
We send new car mat products directly to 
car companies producing in various parts 
of the world, especially in Turkey.

7. With the automotive industry evolv-
ing rapidly, what technological ad-
vancements or trends is Baylini leverag-
ing to stay ahead of the curve and meet 
the evolving needs of its customers?

Consumer habits and the materials and 
equipment used are constantly updated 
over the years. 
As Beyliği, in addition to floor coverings 
in the automotive industry, every year we 
test various different products related to 
sound insulation, safety and design in the 

vehicle and offer them to our customers.

8. Looking ahead, what is Beylini’s vi-
sion for the future of automotive car-
pets, and how does the company plan to 
continue providing innovative solutions 
that address the changing demands of 
the automotive market?

As Belin, we plan to provide services in 
the automotive carpet sector in the next 
10 years in personalized vehicle interior 
flooring and other flooring areas. 

In the world we live in, people now attach 
importance to special decorations in their 
vehicles that can make them feel special, 

in addition to using standard products. 
We plan to carry out these R&D studies 
over the next 10 years.

9. How do you evaluate Automotive car-
pet sector in Turkiye?

Turkey, with its population of approx-
imately 100 million and its constant-
ly increasing population, has become a 
serious focal point for automatic manu-
facturers. The increasing number of vehi-
cles every year shows that there will be a 
serious impact on the market. 
We plan to continue our path by increas-
ing our market share in the automotive 
industry, which we consider to be a leader 
in Turkey, day by day.
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Why is Dubai an excellent lo-
cation for hosting a carpet 
and flooring event?

Dubai stands out as an ideal choice for 
events like Domotex, particularly for floor-
ing exhibitions, due to the high demand 
for flooring products in the region. With 
numerous hotels, commercial projects, 
and airports under construction, there is 
a constant need for quality flooring solu-
tions. Dubai’s status as a hub for con-
struction activities makes it an attractive 
destination.

Additionally, its strategic location as a lo-
gistics center, with proximity to Asia and 
access to raw materials from Saudi Arabia, 
Oman, and Europe, further enhances its 
appeal. This makes Dubai not only a great 
place to showcase products and new 
technologies but also an ideal location for 
establishing a manufacturing hub.

Sustainability and recycling are significant 
concerns currently, and I believe many 
companies are dishonest when they claim 
to prioritize recycling and sustainability. 

Explore the dynamic world of Standard Carpets with Mr. Sharad Bhushan, VP Sales & Marketing, 

as he shares insights into their innovative solutions, sustainability initiatives, and the promising 

future of the carpet and flooring sector in the MEA region.

It’s a misconception because ultimately, 
everything we use ends up in landfills.
Many of these companies that tout them-
selves as eco-friendly are simply deceiv-
ing consumers.

However, we offer an innovative solution: 
biodegradable fiber. Typically, products 
like carpets remain in landfills for up to 
700 years, posing a significant environ-
mental problem.

We’ve developed fibers and backing sys-
tems that biodegrade, meaning that 
when you dispose of our products in a 
landfill after 5, 10, or 15 years of use, they 
decompose within about 15 years. This 
decomposition produces biomass and 
methane, which can be captured and 
utilized as renewable energy. Essential-
ly, carpets become a sustainable source 
of energy for the future, a breakthrough 

that has never been achieved before.

All the latent energy stored within carpets 
can now be harnessed and converted into 
renewable energy, primarily methane. 
Despite being a small company, Standard 
Carpets has initiated BioLoop Solutions 
dotcom, enabling us to have a substan-
tial impact on our customers. Our niche 
clientele spans the globe, allowing us to 
present the narrative of biodegradation 
versus recycling.

Given our size, we have the capability to 
recycle. However, logistical constraints 
prevent us from retrieving and recycling 
products sold in distant markets like 
America. Therefore, we needed a local-
ized approach. With the introduction of 
biodegradable fiber, consumers have a 
compelling story to embrace.

As you rightly pointed out, only 5% of car-

Harnessing Carpet Energy: Standard Carpets' 
Innovative Biodegradable Solution

Sustainability and recycling 
are major issues in the carpet 
industry. Landfills are filling 
up with tons of discarded car-
pet, and the problem is only 
getting worse. What are your 
thoughts on this, and what 

solutions do you propose?
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pets are recycled according to official fig-
ures from the Carpet and Rug Institute 
(CRI). The majority ends up in landfills, 
contributing to their ever-growing size. 
Globally, carpet and flooring pose one of 
the most significant challenges in landfill 
management, underscoring the urgent 
need for a solution.

Our small company has successfully de-
veloped a solution, and we hope that larg-
er companies will take note and follow 
suit. 
The issue with larger companies is their 
heavy investment in marketing, often 
claiming to adopt environmentally friend-
ly practices such as product recycling and 
achieving carbon neutrality.

However, they fail to provide tangible 
evidence of these claims. They cannot 
demonstrate their recycling efforts to us 
or to customers, nor can they prove the 
environmental impact of their carbon 
neutrality claims. Essentially, they are 
merely spending millions of dollars on 
marketing without delivering concrete 
results.

In contrast, our company offers a genuine 
end-of-life solution. Our products under-
go rigorous testing, with some showing 
50% biodegradation within a year and a 
half. We have conducted extensive labo-
ratory tests over two years, providing irre-
futable evidence of our commitment to 
sustainability.

In essence, the carpet and flooring indus-
try poses a significant challenge to our 
world and landfills. It stands as one of the 
largest contributors to pollution today. 
For instance, in the US state of Maine, car-
pets rank as the second biggest polluter 
of landfills, just after diapers.

We must collectively address this issue. 
Recycling alone cannot suffice. Trans-
porting products across vast distances 
for recycling, as some companies do, only 
shifts the problem elsewhere. Rather, the 
solution lies in biodegrading the product.

Imagine the Earth consuming the prod-
uct, much like our bodies digest food. This 
process turns it into beneficial biomass, 
nurturing plant growth. Additionally, the 
methane emitted during biodegradation 

can be harnessed for renewable energy, 
as mandated in places like the UAE.

Given this necessity, why not tap into the 
energy stored within carpets? It’s time to 
adopt sustainable practices that benefit 
both the environment and our commu-
nities.

What makes the carpet and flooring 
sector promising in the MEA region?
Historically, the Middle East has been 
home to numerous companies, with Sau-
di Arabia and the UAE boasting several 
major players.
With the region’s expanding reach, tech-
nological advancements, and abundant 
manpower, it is increasingly becoming 
an attractive destination for industries 
beyond its traditional scope.

Traditionally reliant on imports from Eu-
rope and North America, the MEA region 
now demonstrates a growing capacity for 
local production.
This evolution suggests a readiness to 
welcome more manufacturing compa-
nies, fostering economic growth and en-
hancing self-sufficiency within the region.
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Oriental Weavers' Commitment to Sustainability: 
A Core Value for 2023 and Beyond

Could you provide us with an over-
view of Oriental Weavers?

We are delighted to have you join us at 
Oriental Weavers and engage in this in-
terview amidst the bustling atmosphere 
of Domotex.

Oriental Weavers proudly stands as 
the world’s largest producer of ma-
chine-made carpets and rugs, with our 
headquarters based in Egypt. Annually, 
we manufacture approximately 75 mil-
lion square meters of carpeting, with a 
primary focus on export business. Our 
products reach over 130 countries world-
wide through various distribution chan-
nels, including retailers, e-commerce 
platforms, distributors, and wholesalers.

One of our key strengths lies in vertical 

integration within Egypt, enabling us 
to produce our own raw materials. This 
integration enhances our competitive-
ness within the industry. Our product 
range encompasses a wide array of ma-
chine-made woven area rugs, carpets, 
mats, and more, predominantly crafted 
from polypropylene. We place a special 

emphasis on developing soft polypro-
pylene variants that emulate the texture 
and appearance of materials like polyes-
ter and viscose.

In addition to polypropylene, we also 
manufacture rugs using natural mate-
rials such as Egyptian cotton and wool. 
Furthermore, we have expanded our 
production to include polyester yarn, 
broadening our offerings. Our exten-
sive collection caters to diverse custom-
er preferences, spanning various price 
points, colors, and design trends. This 
comprehensive range enables us to serve 
a global clientele across diverse markets, 
making Oriental Weavers a leader in the 
industry.

What are your thoughts on Domotex 
Middle East returning to Dubai after an 
extended absence?
Dubai has always been renowned as a 
global hub for conventions and exhibi-
tions, not only within the flooring indus-
try but across various sectors. It serves 
as a melting pot where traders and cus-
tomers from around the world converge 
to explore potential collaborations and 
business opportunities.

Our engagement with Dubai dates back 
to around 13 or 14 years ago when we 
were among the first companies to par-
ticipate in exhibitions here. Subsequent-
ly, the fair relocated to Gaziantep for a 

Explore the world of carpets and rugs with Mr. Hany Amin, 
the Export Sales Director of Oriental Weavers, as he shares 
exclusive insights into the global carpet and flooring market 
and the significance of the Domotex Middle East 2024 Exhi-
bition in Dubai. From the company’s unparalleled position as 
the world’s largest producer of machine-made carpets to its 
commitment to sustainability and market-driven innovation, 
Mr. Amin offers valuable perspectives on Oriental Weavers’ 
journey and vision for the future.
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period before making its return to Dubai. 
Naturally, we are eager to seize this op-
portunity to reconnect with our trade 
partners in the region.

The Gulf region, particularly Saudi Ara-
bia, exhibits promising signs of growth 
and vitality in business. Numerous proj-
ects are underway, and new products are 
entering the market, creating a vibrant 
atmosphere ripe with opportunities. We 
are keen to be part of this dynamic land-
scape, showcasing our products to our 
existing partners in Saudi Arabia and 
the broader GCC region. Moreover, the 
United Arab Emirates boasts significant 
purchasing power, a trend we anticipate 
to further escalate over the next 5 to 10 
years.
Our objectives for participating in Domo-
tex Middle East are manifold. Firstly, we 
aim to present our products and bolster 
our cooperation with current partners, 
solidifying Oriental Weavers’ position as 
an industry leader. Additionally, we seek 
to expand our footprint in the region, en-
gaging with new partners and custom-
ers to explore potential collaborations. 
By doing so, we anticipate enhancing our 
visibility and market share in this thriving 
market.

What does sustainability mean for Ori-
ental Weavers?
Oriental Weavers places a strong empha-
sis on sustainability, viewing it as a funda-
mental principle guiding our operations. 
We are deeply committed to making pos-
itive contributions to the environment 
and society by adopting environmentally 
conscious practices.

In 2023, we formally integrated sustain-
ability into the core values of Oriental 
Weavers Group. This strategic decision 
underscores our dedication to setting in-
ternal key performance indicators (KPIs) 
and targets aimed at achieving sustain-
able objectives. By prioritizing sustain-
ability, we strive to deliver products and 
initiatives that benefit our customers, the 
community, and the environment alike.

Our approach to sustainability involves a 
continuous effort to expand our range of 
eco-friendly products. This includes offer-
ings made from natural yarns, recycled 
materials, and recyclable components. 

Presently, we feature products crafted 
from recycled cotton and polyester, with 
ongoing plans to introduce additional en-
vironmentally friendly alternatives.
Furthermore, we are actively engaged 
in initiatives aimed at reducing energy 
consumption and minimizing our car-
bon footprint. Through initiatives such 
as tree planting projects in various loca-
tions worldwide, including the UK and 
Egypt, we contribute to offsetting CO2 
emissions and promoting environmental 
conservation. Additionally, we are imple-
menting energy-saving measures across 
our production processes in Egypt to fur-
ther enhance our sustainability efforts.

How do you anticipate and respond to 
market trends in terms of design and 
quality?
Within our company, we foster a collab-
orative approach that integrates input 
from our clients and partners worldwide, 
as well as insights from our sales team, 
who regularly engage with markets and 
clients. This collaboration extends to our 

Research and Development (R&D) team, 
comprising individuals tasked with mar-
ket analysis, trend research, and design 
development.

Through the concerted efforts of this 
multidisciplinary team, we continuous-
ly monitor market dynamics to identify 
emerging trends, whether driven by sus-
tainability objectives or commercial de-
mands. Our objective is to align our prod-
uct offerings with the evolving needs and 
preferences of our customers and the 
market. Central to our approach is a com-
mitment to being market-driven, mean-
ing we proactively tailor our products to 
meet identified market needs.

Furthermore, we endeavor to anticipate 
market trends by observing related indus-
tries and products, integrating innovative 
ideas into our rug designs. By doing so, 
we aim to stay ahead of trends, ensuring 
that we have a diverse range of finished 
products ready to meet customer and 
market demands when trends emerge.
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DOMOTEX asia/CHINAFLOOR 2024 Held another 
Strong Edition with the Highest International 
Participation in its History

DOMOTEX asia/CHINAFLOOR 

2024 brought the worldwide 

flooring community together 

for the 26th time from 28th to 30th of 

May at the Shanghai National Exhibi-

tion and Convention Centre (NECC).

Occupying 230,00sqm of gross exhibit-

ing space around 8 halls, 1600 flooring 

producers and brands showcased their 

latest innovations in the flooring industry 

and set the trends for the future develop-

ments. 

Despite the current economic challeng-

es around the world, the show’s visitation 

remained robust with 83,850 professional 

visitors coming from 117 different coun-

tries, including Greater China.

In particular, as already anticipated from 

the progress of the pre-registration num-

bers, it registered a remarkable increase 

of the international visitors by 25% over 

the previous year, reaching a total of 

17,923 and surpassing the record number 

of the 2019 edition, making thus the show 

more international than ever.

 “The strong edition of DOMOTEX asia/CHINAFLOOR 2024 reinforced once again the leading position 

of the event in the entire Asia Pacific region. The overwhelming increase of international visitors was a 

clear indication that China remains a crucial player in the flooring industry. Together with the nearby 

growing Asian markets, it offers unique development opportunities for everyone. The 3-day large gath-

ering here in Shanghai, gave everyone the opportunity to experience in person the latest developments 

and the most cutting-edge innovations that this region has to offer.” – said Sonia Wedell Castellano, 

Global Director at DOMOTEX.
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Among international visitors were also 
more than 150 handpicked flooring buy-
ers from 20 countries, including a delega-
tion from Italy, organized in partnership 
with Federparquet (Italian Association of 
Wood Flooring Distributors and Install-
ers) and a delegation from Australia, or-
ganized in partnership with Australasian 
Timber Flooring Association (ATFA). 

The international hosted buyers engaged 
in personalized visits at the booths of 
some 80 selected exhibitors and held 
over 400 matchmaking meetings at the 
international buyers’ lounge.

From the Chinese hosted buyer activities’ 
side, it is worth noting that over 100 local 
enterprise project coordinators from Pub-
lic Construction Branch of China Building 
Decoration Association, the Interior Deco-
ration Committee of China Real Estate As-

sociation, and ten leading trade associa-
tions representing Chongqing, Fuzhou, 
Xiamen, Quanzhou, Jiaxing, Taizhou and 
Wenzhou, engaged in procurement and 
docking activities at the event.

Additionally, the Nanxun Furniture 
Industry Association, along with Jin-
mao Furniture Square, Golden Triangle 
Square, Haoyijia Furniture Square, and 
East China Decoration City organized 
delegation visits for dealers and build-
ing material suppliers.

DOMOTEX asia/CHINAFLOOR will return 
at the Shanghai National Exhibition and 
Convention Centre (NECC) again from 
May 26 to 28, 2025. 
The applications for exhibiting at the 
next year’s event kicked off already 1 
month prior to the show and intensified 
during the 3 days at the event, indicat-

ing the path to a similar strong edition 
to expect in 2025.
Leading companies such as CFL, Dae-
jin, Eletile (HMTX), KDF, Novalis, Unilin, 
i4F, Bulckaert, Paulig, Haima, Hawk 
Machinery, Azumi, Bona, to name a 
few, have already confirmed their pres-
ence at DOMOTEX asia/CHINAFLOOR 
2025.

LEADING JOINT EVENTS FOR A COM-
PREHENSIVE EXPERIENCE

Building on its tradition, DOMOTEX 
asia/CHINAFLOOR partnered with a 
lineup of significant events, including 
R+T Asia, the leading Asia-Pacific ex-
hibition for sun shading systems and 
doors/gates, cadex, an international 
event for networking, learning, and 
business activities in the design and 
architecture field, and others.

By coming together under the BUILD 
ASIA Mega Show platform, these 
events aimed to facilitate a robust con-
versation across different industries, 
enabling seamless integration be-
tween various channels and providing 
attendees with a comprehensive ex-
perience in the construction, building 
materials and interior design sectors.
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The Return of Domotex Middle East: A Strategic 
Move for the Flooring Industry

Joining us today is Mr. Amer Hawasheen, the General Man-
ager of Abu Dhabi National Carpet (ADNC), the first car-
pet factory established in the UAE in 2001. With a diverse 

product range spanning tufted, woven, and handmade carpets, 
ADNC caters to commercial, hospitality, and furnishing sectors 
globally, exporting to over 27 countries.

In this insightful interview, Mr. Hawasheen shares his perspec-
tives on ADNC’s commitment to sustainability, the flooring in-
dustry’s resurgence, and the significance of Domotex Middle 
East‘s return to the region.

Could you please provide a brief overview of ADNC company 
and its products?

My name is Amir Hawashin, and I serve as the General Manag-
er of Abu Dhabi National Carpet Factory, commonly referred 
to as ADNC. Established in 2001 in the Emirates of Abu Dhabi, 
ADNC stands as the first carpet factory in the UAE. We spe-
cialize in a diverse range of products, with a primary focus on 

wall-to-wall carpets. 
Our product portfolio encompasses various sectors, including 
commercial, hospitality, and furnishing. We offer an extensive 
array of products, ranging from tufted carpets to woven car-
pets, artificial grass, axminster, and handmade carpets. These 
products cater to the needs of our clientele across different in-
dustries.

ADNC proudly exports its products to over 27 countries span-
ning three continents, underscoring our global reach and pres-
ence. We have established a significant market share and a 
strong reputation worldwide.

Renowned for our commitment to quality, service excellence, 
and customer relationships, ADNC has successfully executed 
numerous prestigious projects in the hospitality sector. Our cli-
entele includes esteemed hotel operators in the GCC and the 
Middle East, reflecting our dedication to delivering exceptional 
products and services. 
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What are your thoughts on Domotex Mid-
dle East and its future?

To be candid, the return of Domotex to the 
Middle East and Dubai after 13 years has 
been quite significant. While we have pre-
viously participated in exhibitions world-
wide, this marks our first return to the Mid-
dle East in over a decade. Overall, the fair 
has exceeded our expectations, both in 
terms of its quality and the number of visi-
tors it has attracted.

We were particularly pleased to see a high 
volume of visitors, including many new 
potential customers from Asia and Africa, 
converging once again in Dubai. 
The strategic location of Dubai, and the 
UAE in general, serves as a nexus between 
three continents—Africa, Asia, and Eu-
rope—making it an attractive destination 
for business and tourism alike, especially 
during favorable weather conditions such 
as in April.

In essence, bringing Domotex back to 
Dubai has proven to be a wise decision. 
However, we hope that in the coming 
years, the exhibition will continue to ex-
pand and scale up. We eagerly anticipate 
its growth, and we are fully committed to 
participating again next year.

What is ADNC’s sustainability policy and 
roadmap?

First and foremost, our products hold 
Green Label certification and are LEED cer-
tified by the Carpet and Rug Institute.
 
We prioritize environmental consciousness 
and sustainability throughout our supply 
chain, starting from raw material sourcing 
to production and waste reduction, all the 
way to the end use of our products. 
Our clientele primarily includes the hospi-
tality and government sectors, which ad-
here to sustainability programs and scor-
ing—a key focus area for us.

Additionally, we actively participate in var-
ious sustainability initiatives both locally 
and internationally. Sustainability and en-
vironmental protection are central to our 
operational policies.

How do you assess the flooring and car-
pet market in recent years?

Undoubtedly, the flooring market faced a 
downturn during the pandemic, taking ap-
proximately three years to rebound from 
its impact. However, I am optimistic about 
the current trajectory—it’s evident that the 
flooring market is experiencing a resur-
gence. 
We are expanding into new markets that 

were previously unexplored before the 
pandemic.
Moreover, ADNC is gearing up to intro-
duce new products, such as carpet tiles, 
in response to the significant demand we 
anticipate. In summary, the carpet flooring 
sector is witnessing a remarkable recovery 
and growth. 
It’s an essential industry for both business 
and hospitality sectors, with increasing de-
mand and stability in the Middle East mar-
ket.

Overall, I believe the flooring industry holds 
a promising future, with sustained growth 
anticipated in the coming years.
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Textile Excellence with Eltex: Innovating Flooring 
Solutions for Six Decades

Join us as we delve into the world of 
textile innovation with Mr. Anoop 
Sharma, Marketing Manager at El-

tex of Sweden AB. 

With a legacy spanning six decades, Eltex 
is renowned for designing and manufac-
turing cutting-edge yarn break sensors 
and tension monitoring systems tailored 
for the flooring industry. 
Explore how Eltex’s products revolution-
ize quality control and waste reduction in 
textile manufacturing, while gaining in-
sights into the company’s global market 
reach and strategic vision.

Eltex of Sweden AB, headquartered in 
Sweden, specializes in designing and 
manufacturing yarn break sensors and 
yarn tension monitoring systems tailored 
for the flooring industry, particularly for 
tufting carpets and BCF yarn production. 
With a six-decade legacy, we have estab-
lished ourselves as leaders in our field. Ad-
ditionally, we provide solutions for textile 
applications.

Our products have a global presence, serv-
ing textile machines worldwide. Many of 
our yarn break sensors have demonstrat-
ed exceptional durability, with some ma-
chines still operational after 40 years of 
use. This longevity speaks to the superior 
quality of our sensors, as evidenced by the 
loyalty of our customers who continue to 
rely on our products without the need for 
replacement.

Our products have a global presence, serv-
ing textile machines worldwide. Many of 
our yarn break sensors have demonstrat-
ed exceptional durability, with some ma-
chines still operational after 40 years of 
use. This longevity speaks to the superior 
quality of our sensors, as evidenced by the 
loyalty of our customers who continue to 
rely on our products without the need for 

replacement.
Why is the Middle East considered a 
promising region for the tufting and 
carpet weaving sector?
According to various sources and statisti-
cal data, the Middle East and Southeast 
Asian countries are identified as key areas 
for the future growth of the carpet indus-
try. 
Recent trends indicate a significant in-
flux of investments into these regions, 
signalling a burgeoning interest in their 
potential. This sentiment is not solely our 
observation; discussions with prominent 
players in the flooring industry this morn-
ing have echoed this sentiment.

Indeed, there is a consensus that the GCC 
countries, in particular, offer substantial 
prospects for expansion, alongside the 
Far East region. The primary driver behind 
this surge in interest is the steadily ex-
panding market demand. As the flooring 
market continues to evolve and thrive, it 
has attracted the attention of numerous 
companies, prompting their participation 
in exhibitions such as this one. 
The resurgence of events like Domotex 
Middle East after a 15-year hiatus under-
scores the region’s allure as a focal point 
for industry players seeking growth op-

portunities.
How can your products assist textile 
companies in enhancing product qual-
ity while minimizing waste?

That’s an excellent question and one 
that lies at the heart of our solutions. Our 
yarn break sensors play a pivotal role in 
addressing one of the primary challeng-
es faced by textile manufacturers: yarn 
breakage. In many tufting machines, yarn 
breakage is a persistent issue, leading to 
disruptions in production and significant 
material wastage. By integrating our sen-
sors into these machines, we significantly 
mitigate this problem.
While I can’t provide exact figures, com-
panies utilizing our systems often find 
that once implemented on one machine, 
they opt to equip their entire fleet. The 
primary reason for this widespread adop-
tion is the ease and efficiency they bring 
to operations. When a yarn break occurs, 
our sensors promptly halt the machine, 
minimizing the occurrence of faults that 
can result in wastage ranging from a few 
centimetres to several meters.

Ultimately, our sensors ensure a win-win 
scenario for our customers. They experi-
ence reduced financial losses, diminished 

Interview with Mr. Anoop Sharma – Marketing Manager
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material wastage, lower energy consumption, and 
a host of other benefits. We’re particularly atten-
tive to industries like artificial grass and tufting car-
pets, where yarn breakage contributes significantly 
to wastage. Our sensors offer a tangible solution to 
this issue, potentially saving companies substantial 
sums.

Consider, for instance, one of our carpet industry 
case studies. A company operating eight tufting 
machines was experiencing considerable losses 
amounting to over $1000 per machine annually due 
to yarn breakage. Following the installation of our 
sensors, these losses decreased dramatically, with 
annual losses now ranging from just $200 to $500 
per machine. This example underscores the im-
mense value our sensors bring in terms of waste re-
duction and operational efficiency.

Where is your primary export market located?

Our export market landscape has evolved signifi-
cantly over the past 15 years. 
Presently, our largest market share resides in the 
United States of America, representing a substantial 
portion of our exports.
Following closely behind is the Central European re-
gion, encompassing countries such as France and 
Belgium. Recent endeavours have also led to nota-
ble success in the United Kingdom, with promising 
growth observed in this market segment.
Additionally, our presence in Australia has been sig-
nificant, reflecting a strong foothold in this region.

A noteworthy achievement occurred approximate-
ly three years ago with our entry into the Japanese 
market. Since then, we have established a thriving 
business presence in Japan, further diversifying our 
export portfolio.

Overall, our products have found traction in nu-
merous countries across the globe, wherever textile 
manufacturing and tufting machinery are prevalent. 
Our sensors are actively deployed in these regions, 
contributing to our widespread market presence 
and customer satisfaction.

A Meeting Between Turkey 

and Saudi Arabia in the 

Carpet Sector Was Held with 

the Organization of IHIB

Bediroğlu Tekstil, one of Turkey's leading textile 
companies, participated in a trade delegation 
organized by the Istanbul Carpet Exporters' 
Association (IHIB) for cooperation in the carpet 
sector with Saudi Arabia. 

During the delegation, held within the 
framework of B2B meetings, Bediroğlu Tekstil's 
products attracted the interest of the Saudi 
business world. The company aims to 
strengthen its presence in the Saudi market.



24

Digital  Issue
M E N A  C A R P ET  N E W S

Middle East & Africa Carpet and Flooring News »»»

Please let us know more about 
Farco Carpet and your range of 
products?

Farco Carpets has been a prominent fig-
ure in Dubai’s carpet industry for over 45 
years, specializing in exquisite handmade 
Iranian carpets. At Domotex Middle East, 
we’re showcasing a diverse collection of 
Persian carpets sourced from various cit-
ies.

Let us know more about new produc-
tions and carpets that you specifically 
showcase here in Domotex Dubai?
One standout piece we’re proud to unveil 
is a truly unique carpet woven in Qom, 
spanning an impressive 10 by 6 meters. 
What sets it apart is its incorporation of 
designs from different Iranian cities like 
Isfahan and Tabriz, making it a one-of-a-
kind masterpiece. It took seven years to 
complete, involving over 100 weavers and 
more than 200 natural and chemical col-
ors for its vibrancy.

Why is Dubai the right place for a car-
pet and flooring exhibition?
Dubai’s resurgence as a global business 
and tourist hub makes it an ideal location 
for exhibitions like Domotex Middle East.
With its strategic geographical position 
and status as a central connecting point 
between the Far East and Europe, Dubai 
attracts a diverse range of visitors seeking 
business opportunities and cultural expe-
riences.

How do you understand your customer 
tastes and trends in different markets?
A: With over four decades of experience, 
we’ve evolved from wholesalers to a glob-
al online presence. 
Through platforms like Instagram, we 
provide customers worldwide with ac-
cess to our extensive catalogue, allowing 
them to choose carpets that suit their 
preferences, whether for investment or 
personal use. 
This approach caters to both retail and 

Interview with Sam Faroutani, Executive Manager at Farco Carpet Company, Domotex Middle East 

Exploring Farco Carpets: Masterpieces and Trends 
at Domotex Middle East 2024

wholesale markets, ensuring a seamless 
shopping experience for all.
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Could you kindly provide us with an overview of the 
Ghanbarinia Carpet company, also known as Heritage 
Carpet, and detail your latest collections?

Ghanbarinia Carpet, also known as Heritage Carpet, has a rich 
legacy dating back to its establishment in 1841 in Shiraz, Iran. 
Over the years, we have expanded our presence to encompass 
29 countries and operate through 79 outlets worldwide.

Our participation in the Domotex Middle East exhibition in 
Dubai marks a significant milestone, being our 197th interna-
tional showcase in the last 27 years. This exhibition, renowned 
as one of the premier events in the global carpet and flooring 
sector, holds special significance as it debuts in the UAE.
As a longstanding supporter of Domotex, a prestigious Ger-
man company, we have exhibited our dedication by present-
ing a comprehensive showcase at the Dubai event. Our exhibi-
tion featured a meticulously curated museum spanning 2,000 
square meters, showcasing over 11,600 pieces ranging from the 
17th to early 20th centuries.

This expansive collection not only aims to captivate visitors 
but also serves as an educational resource, particularly for the 
younger generation, to deepen their understanding of Persian 
carpets and their historical significance. 

Interview with Mr.Amir Ghanbarinia/Managing Director of Ghanbarinia Carpet during the Domotex Middle East Exhibition in Dubai

Ghanbarinia Carpet’s Legacy and Milestones at 
Domotex Middle East

We extend a warm invitation to all, urging them to visit the 
Ghanbarinia Museum at the Domotex World Trade Center 
Dubai UAE, and immerse themselves in the world’s largest col-
lection of antique carpets.

What attributes make Domotex the prime destination for 
hosting carpet and flooring exhibitions?
Dubai stands as a pivotal center in the Middle East, akin to glob-
al metropolises such as Hong Kong, London, and New York. Its 
accessibility, extensive air travel options, and robust hotel infra-
structure position it as a premier hub. 
As a resident of the UAE for four decades, I’ve witnessed Dubai’s 
allure firsthand, appreciating its vibrancy and appeal.

What are your ideas and suggestions about developing Per-
sian carpet export globally?
In contemplating the expansion of Persian carpet exports on a 
global scale, it’s imperative to recognize the rich historical lega-
cy underpinning these artisanal creations. 

While the precise origins of carpet weaving are debated, arti-
facts such as the 2,500-year-old carpet housed in the Hermit-
age Museum underscore Iran’s enduring mastery in this craft. 
As a stalwart in the industry, we affirm Iran’s unparalleled ex-
pertise and commitment to producing high-quality Persian 
carpets, dismissing any unfounded claims to the contrary.

However, formidable challenges, notably economic sanctions, 
have impeded the full realization of our export potential. To 
overcome these barriers, strategic investment in international 
advertising, guided by a comprehensive five-year plan, is essen-
tial. 
By leveraging our esteemed brand heritage and millennia-old 
legacy, coupled with refined marketing strategies, we can ele-
vate Iran’s position in the global carpet market.
Moreover, fostering collaborations with industry professionals 
and stakeholders will facilitate greater market penetration and 
brand recognition. 
Through concerted efforts in advertising and strategic plan-
ning, we are confident in our ability to enhance Iran’s stand-
ing as a preeminent purveyor of Persian carpets on the global 
stage.
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Expanding Horizons: AYM Syntex’s Journey 
into the Middle Eastern Market

Sandeep shares insights into their 
specialization in carpet yarns, the 
significance of the Domotex Dubai 

exhibition, and their strategic plans to 
tap into the burgeoning Middle Eastern 
market. As AYM Syntex continues to in-
novate with sustainable practices, they 
are poised to make a substantial impact 
in the global textile industry.

“Hello, I am Sandeep Jain, representing 
AYM Syntex. We are a yarn manufacturing 
company based in Silvassa, near Mumbai. 
Our specialization is in producing carpet 
yarns, specifically BCF yarns and textile 
multifilament yarns.

We offer a wide range of colors and cre-
ate specialized shades tailored to our cus-
tomers’ needs. 
Participating in Domotex Dubai has been 
a wonderful experience for us. This event, 
happening after a long hiatus, has seen a 
great turnout. 
We are eager to expand our business in 
the Middle East, and Dubai serves as an 
excellent hub for this purpose. 

The Middle East is gaining significant at-
tention globally, attracting people from 
various parts of the world who are estab-
lishing their homes here.
With the growing infrastructure and pop-
ulation influx, the Middle East has become 
a crucial market for flooring, carpets, and 
related products. 

Dubai’s advanced infrastructure makes 
it an ideal location for such an exhibition. 
While the event is hosted in Dubai, the 
entire Middle Eastern market for carpet 
flooring is of great importance. As the 
global focus shifts from the West to the 
Middle East, the carpet industry is also 
making this transition.

There are distinct requirements for car-
pets in the Middle East compared to the 
West. 
While the West demands wall-to-wall and 
contract carpets, the Middle East market 
leans towards residential carpets, rugs, 
and bath mats, emphasizing luxury. AYM 
Syntex has been attentive to these pref-
erences.

We promote sustainability by producing 
a significant amount of yarn from recy-
cled polyester and nylon. This is our step 
towards a more sustainable future. Al-
though I don’t have exact figures at hand, 
we are exploring markets in the UAE, Sau-
di Arabia, and Egypt. 

These regions are our current focus areas. 
India remains a vital hub for textile manu-
facturing globally, known for its flexibility 
in meeting diverse customer demands. 
We are capable of adapting to any vari-
ation or quantity required by our clients.”
AYM Syntex is strategically positioning it-
self to meet the unique demands of the 
Middle Eastern market. 
With a focus on sustainability and cus-
tomer-specific solutions, the company 
is well-equipped to cater to the growing 
needs of residential and luxury carpets in 
the region. 

As the global textile industry shifts focus 
from the West to the Middle East, AYM 
Syntex is set to play a crucial role in this 
transition, leveraging India’s manufac-
turing prowess and their innovative ap-
proach to recycled materials. 
The future looks promising for AYM Syn-
tex as they expand their horizons and 
strengthen their presence in key markets 
such as the UAE, Saudi Arabia, and Egypt.

In this exclusive interview, we sit down with Sandeep Jain, a representative from 
AYM Syntex, a prominent yarn manufacturing company based in Silvassa, near 
Mumbai. 

https://www.icfexpo.com/


https://www.icfexpo.com/
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Exploring Innovation: Tuftco’s Presence at 
Domotex Middle East

Thank you for joining us today, 
Mark. Can you start by telling us 
about Tufco Corp and the divi-

sions you oversee?

My name is Mark Harmon, and I’m the VP 
of Sales for the Tuftco Tufting Systems Di-
vision of Tufco Corp. 
We’re unique in the industry as the 
world’s only manufacturer of creels, tuft-
ing equipment, and coating and backing 
equipment. 
Tuftco Corp has three major divisions, in-
cluding Tufco Finishing, which is also rep-
resented here at Domotex Middle East.

What brings Tufco to Domotex Middle 
East, and how significant is this market 
for you?

The Middle East is a vital market for us, 
particularly in India and Turkey. We are 
also aiming to expand our presence in 
North Africa. 
This region has a rich history of weaving, 
and our tufting equipment offers a mod-

ern, efficient alternative that mimics tra-
ditional weaving but with higher produc-
tivity and smaller creels. 
It’s ideal for hospitality, high-end residen-
tial, and commercial applications.

How does your business distribution 
look globally?

About half of our business is in the United 
States, with the other half spread across 
the rest of the world.
Turkey and India are our largest markets 
outside the U.S., but we also see signif-
icant activity in the UAE, Dubai, Nepal, 
and Indonesia.

Can you provide some insight into the 
current market trends in your industry?

Right now, the residential market is a 
bit slow, while the commercial sector is 
steady.
Hospitality is particularly strong, and the 
turf market is experiencing growth.

We believe the future of tufting lies in in-
novation, focusing on producing better 
patterns and higher-quality carpets rath-
er than just low-end, solid-color cut piles, 
which is a very saturated market.
 Our strength at Tufco is in high-end 
machines that create these quality, pat-
terned carpets.

How is Tuftco addressing sustainability 
and recycling within the carpet indus-
try?

Our Tuftco Finishing division is leading 
our efforts in this area.

They are working with various compa-
nies to develop a monopolymer product 
where the yarn, primary backing, and 
secondary backing are all made from the 
same polymer. 
This uniformity makes depolymerization 
and recycling much more straightfor-
ward, as it eliminates the need to sepa-
rate different materials later on.

That’s impressive. What do you see as 
the future for Tufco and the industry as 
a whole?

The future for Tuftco lies in continuing to 
innovate and produce high-quality tuft-
ing equipment that meets the evolving 
needs of the market. 

As the demand for higher-quality, pat-
terned carpets grows, we aim to stay at 
the forefront with our advanced machin-
ery. 
Additionally, our commitment to sustain-
ability through our finishing division will 
play a crucial role as recycling becomes 
increasingly important in the industry.

During Domotex Middle East, Mark Harmon, VP of Sales for Tuftco Tufting Sys-
tems Division of Tufco Corp, sheds light on the company’s unique position in the 
market and its strategic focus on sustainability and innovation.
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Beaulieu International Group Unveils Brand-new 
Experience Center at Flanders Flooring Days

The third edition of Flanders Floor-
ing Days (FFD) has officially kicked 
off! This four-day event (May 13-16) 

is a collaborative initiative among Flemish 
flooring companies opening their doors to 
customers or prospects worldwide.

Beaulieu International Group (B.I.G.) has 
been involved since the very beginning of 
the concept and is indispensable yet again.

Moreover, this year, Beaulieu is presenting 
a unique experience by seizing Flanders 
Flooring Days as an opportunity to unveil 
their state-of-the-art Experience Center to 
the public for the first time.

Ultimate experience

During the Flanders Flooring Days, every-
one is invited to discover the wide range of 
solutions offered by Beaulieu, all under one 
roof. 
Whether it’s cushion vinyl, hard flooring, 
event carpets, or artificial grass, each option 
can be explored in a unique way. And the 
offerings don’t stop there.

Beaulieu also presents its Engineered Solu-
tions such as Fibres and Technical Textiles, 
as well as its Upholstery activities, and Beau-
lieu Polymers, will also shine in the Experi-
ence Center. 
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At this Center, visitors will have the opportunity 
to touch, discover, and experience all our solu-
tions. The aim is for visitors to leave here with 
even more ideas than they came in with,” says 
Matthias Blomme, Group Marketing Manager at 
Beaulieu.
Tangible solutions combined with digital im-
pressions 
Each solution offered by Beaulieu is housed in 
a dedicated corner, allowing visitors to fully im-
merse themselves in that specific application. 
However, the Experience Center is structured 
in such a way that visitors can seamlessly stroll 
from one solution to another, enabling them to 
discover that combining multiple solutions can 
lead to even more inventive and creative proj-
ects.

“We’ve opted for tangible solutions combined 
with digital experiences and impressions,” con-
tinues Matthias Blomme. “For example, you can 
test and experience our Act Sports sports turf 
in our 180° sportsbox, but also explore our sus-
tainable landscaping grass solutions. Or you can 
unleash your creativity within our immersive 
box, where you can instantly visualize your de-
signs on digitally printed cushion vinyl flooring 
of Beauflor.

Furthermore, you’ll be able to fully grasp the 
sustainability narrative of our event carpet Re-
wind® and discover that BerryAlloc offers much 
more than just an impressive range of unique 
and innovative solutions in laminate, parquet, 
high-pressure flooring, strong wood floors, and 
vinyl planks & tiles in fantastic designs. The cor-
ner dedicated for BerryAlloc goes beyond prod-
uct offerings. With tools as Myfloorstyle, a new 
content platform that answers all questions 
about flooring and interior design, and Harmony 
Lab, an innovative interior design concept creat-
ed in collaboration with renowned color experts, 
we show everyone the full picture!”

Sustainability across all solutions

With the purpose of Beaulieu being Shaping sustainable living together, it’s 
not surprising that sustainability takes center stage in this Experience Cen-
ter and during these Flanders Flooring Days. Beaulieu aims to build a better 
future by reducing our environmental footprint, caring for our people and 
communities, and conducting business in a transparent, ethical manner. 
And this commitment is evident in everything we do.

In the landscaping artificial grass section, there’s a strong focus on eco-back-
ings, which improves recyclability by utilizing yarns and backing from the 
same polyolefin material family. These solutions require up to 50% less back-
ing material while maximizing stability and durability, shown in products 
like Iska Eco, Forestland Eco, Wildflower Eco, Mystique Eco, and Elite Eco.
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Meanwhile, Beauflor introduces the Twi-
light collection: our cushion vinyl rolls with 
a 40% lower carbon footprint compared 
to our conventional heterogeneous CV 
flooring for residential applications. It sets 
a new standard for our industry.

And by utilizing Rewind at events or ex-
hibitions, you’re opting for the most sus-
tainable flooring solution available; no 
water usage, latex-free, and eliminating 
excessive energy consumption. It’s also 
100% recyclable and flawlessly transforms 
into pure mono-recyclate, ready for a new 
life.

And let’s not forget about our Fibres with 
their Sustainable Fibres Program and 
Technical Textiles, whose products are a 
benchmark in various markets. They pro-
vide solutions with proven sustainabili-
ty-enhancing benefits in agrotextiles, ge-
otextiles, backings, and industrial fabrics.

Creative and
sustainable hub

The sustainability ambitions of Beaulieu 
are also reflected in the construction of 
the building itself. 
Thanks to geothermal technology for 

both cooling and heating, with 60 bore-
holes each approximately 90 meters deep, 
an exceptionally low ecological footprint 
is ensured, perfectly aligning with Beau-
lieu’s sustainability goals set for 2030.

With a total of 3.700 square meters, of 
which 1.600 square meters are exclusive-
ly reserved for the Experience Center, it’s 
hard not to be captivated by this impres-
sive architectural structure. 
This creative hub is not only a unique ex-
perience for visitors, but also all employees 
can fully enjoy the benefits of this brand-
new space. At the heart of the building 
lies the “Place Beaulieu”, a versatile space 
where everyone can meet, co-create, in-
novate and work together.

ABTEX
GEORGIA

International Fabric, Yarn,
Accessories & Home Textile Fair

Tbilisi, Georgia

8

+90 212 577 66 76
info@kuzeyexpo.com

https://www.fabtexgeorgia.com/
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Interface Unveils New Carpet Tile Collections 
for Commercial Interiors

Interface, a leading name in commer-
cial flooring solutions, has launched 
several new collections in the first 

quarter, catering to the needs of mod-
ern commercial interiors. These collec-
tions offer a blend of style and func-
tionality, addressing specific design 
requirements while maintaining a com-
mitment to sustainability.

Open Air Stria and Open Ended:

Expanding its Open Air collection, Inter-
face introduces two new product exten-
sions—Stria and Open Ended. 
Designed to complement each other, 
Stria brings subtle textured accents, while 
Open Ended offers coordinating near-sol-
id colors. With 12 versatile options, these 
products are ideal for various commercial 
spaces, combining durability with acces-
sibility in pricing and lead time.

World Woven Two:

Following the success of the World Wo-
ven collection, Interface presents World 
Woven Two, featuring familiar styles with 
new colorations. 
This collection offers eight planks, includ-
ing fundamental textures resembling 
woolen textiles and options with detailed 
patterning and plushness, providing de-
signers with versatile choices to create 
sophisticated interiors.

Trina Turk X FLOR Area Rug Collection:

In a collaboration with ready-to-wear de-
signer Trina Turk, FLOR, Interface’s high-
end area rug brand, unveils a new collec-
tion. 
The Trina Turk X FLOR area rug collection 
brings bold colors and unique patterns, 

reflecting the designer’s signature style into interior spaces, available in the United 
States and Canada.

These collections further enhance Interface’s modular flooring system, offering archi-
tects, designers, and specifiers a seamless integration of carpet tile, LVT, and nora 
rubber flooring for a comprehensive flooring solution.
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Dubai: A Prime Market for Bespoke Wood 
Flooring with Ryser-Boden

In the world of bespoke wood flooring, 
Mr.Sven Ryser, from the renowned 
Swiss manufacturer Ryser-Boden, 

stands out as a visionary. Specializing in 
unique, one-of-a-kind wood floors, Ry-
ser-Boden caters to discerning clients 
seeking something truly extraordinary. In 
this interview, Sven shares his insights on 
their niche market, their commitment to 
sustainability, and the unique challeng-
es and opportunities presented by the 
Dubai market.

could you introduce yourself and tell us 
about Rieser Boten?
I’m Sven Ryser from Ryser-Boden. We are 
a wood flooring manufacturer based in 
Switzerland, specializing in unique and 
bespoke wood flooring. We create one-of-
a-kind floors for very special clients with 
unique demands. Our floors are made 
from trees that are up to 37,000 years old, 
and we offer a variety of shapes, forms, 
and patterns.

Why do you believe Dubai is a great 
market for your products?
Dubai is a fantastic market for flooring 
because of its rapid development and the 
high demand for luxurious buildings. The 
world converges in Dubai, bringing with 
it unique demands from special clients. 
Although we cater to a niche market, we 
are confident that we can meet the needs 
of the select few who seek something tru-
ly special and one-of-a-kind. That’s why 
we are here, and the experience has been 

excellent.
How has your experience been at the 
exhibition?

Organizing an exhibition after a 13-year 
hiatus is no small feat, and I understand 
it was a challenging process for the orga-
nizers. However, I think they did an excep-
tional job. Over the past three days, we’ve 
had great conversations and met fantas-
tic visitors. I’m already looking forward to 
coming back.

Can you tell us about your company’s 
approach to sustainability?
Sustainability is one of our key commit-
ments. For every square meter of floor-
ing we produce, we plant a tree to ensure 
that we maintain a healthy environment 
for future generations. Additionally, we 
often use ancient materials like bog oak 
trees and reclaimed wood, which means 
we don’t need to cut down new trees. By 
working with resources that naturally re-
generate and reusing existing materials, 
we strive to take significant steps in the 
right direction.

What sets Ryser-Boden apart from oth-
er manufacturers in Switzerland?
In Switzerland, the number of wood floor 
manufacturers has dwindled significant-

ly. Some brands still claim to be Swiss but 
have moved their production elsewhere. 
We are unique in that we continue to 
manufacture our products in Switzerland. 
This dedication to local craftsmanship 
sets us apart in an industry where many 
products are imported.

What do you find most fulfilling about 
your work?
We have a fascinating job that we are 
very grateful for. We collaborate with de-
signers and clients from all over the world 
who bring us their imaginative and some-
times wild ideas. Creating floors in various 
forms, colors, and shapes to meet these 
unique visions is incredibly satisfying. We 
are delighted to be part of such creative 
processes.

Sven Ryser’s dedication to craftsmanship 
and sustainability shines through in ev-
ery aspect of Ryser-Boden’s operations. 
As they continue to cater to the luxury 
market with their bespoke wood flooring, 
their commitment to preserving the envi-
ronment ensures that their legacy will en-
dure for generations to come. In markets 
like Dubai and beyond, Ryser-Boden‘s 
unique approach is poised to leave a last-
ing impression.
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